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FHEHAHT (Studies in International Trade)

TH XY (Studies in International Area)

FH-25A0ILt (Seminar of International Transportation)

S AFS2EMOIL}E (Seminar of Airport and Airline Management)

S HZEA0ILt (Seminar on International Monetary)

T ZBHAMOILL (Seminar on International Economics)

THMIAS T (Studies in M&A)

MH[AEAZ (Trade in Service Industry)

AMAFSIHMIO|LE (Seminar on International Commercial Arbitration)

2HABMO|L} (Seminar on International Business)

FA0MAH E (International Trade Marketing)

MAR2 AN (Studies in e-Trade)

Z2ZHERT| YA AT (Studies in Case of Global Distribution Company)

SHRE3I0 S (Korean Wave Culture Marketing)

EMZE (Research Methodology)

ZM U EZA(OILE (Seminar of Customs Clearance and Tariffs)

=224 8E (Dissertation Exercise)

ZE2YT|YAT (Studies in Global Corporation)
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YR HHR (Studies in International Trade)
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IHX|HH (Studies in International Area)
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IH| 25 M 0|L} (Seminar of International Transportation)
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SEUTZ2GMO[LL (Seminar of Airport and Airline Management)
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ZHZ8MO|L}t (Seminar on International Monetary)
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MH|ARHE (Trade in Service Industry)
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B HAASIMO|LE (Seminar on International Commercial Arbitration)
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M ZNO|Lt (Seminar on International Business)
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H0oiA|E (International Trade Marketing)
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FEHERZIYMEHIHT (Studies in Case of Global Distribution Company)

MAXML =22 SRIIYS2 AIE MAISIE O AIE Sot0] 45 7 dar 24U -EE 24T

Ch. 5 SERAUY SASD A= ot 7|Ye MEHE A7HH0] 228 AT oftoh 2% of
|

I.

r

SR 2310t (Korean Wave Culture Marketing)
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ZAMMHE (Research Methodology)
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ZEHU S M 0|LL (Seminar of Customs Clearance and Tariffs)
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ZMERE (Green Logistics)
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=2ZEdHE (Dissertation Exercise)
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Ch2 7| Y2 (Multinational Corporation)
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