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FHFELHET (Studies in International Trade)

TH XY (Studies in International Area)

FH2EMO|Lt (Seminar of International Transportation)

S ASZ2GMO|Lt (Seminar of Airport and Airline Management)

I HZEMO|Lt (Seminar on International Monetary)

=H|AXMO|LE (Seminar on International Economics)

THMIAXT (Studies in M&A)

MHIARHZ (Trade in Service Industry)

FAMENO|Lt (Seminar on International Business)

A0 Y (International Trade Marketing)

MAHRH AT (Studies in e-Trade)

SHRE3H0HH S (Korean Wave Culture Marketing)
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ZEA|O|L} (Seminar of Customs Clearance and Tariffs)

(Studies in Global Corporation)

(Studies in Global Market)

FA7{2jo|7|X (Essential of Trade)

SHE AN T (Korea-China Economic studies)

rot

BHATR (Korea -China Trade Studies)

CH=& 7|87 (Study on MNC)

HAME2=HAlE (Duty free Business& Marketing)

AHMMANASE (MICE Business & Marketing)

T A0 k2| MAE (International Manner &Protocol Etiquette)

S| HeHE (International Trade Law)

S™ 2N (Fair trade act)

AH|XFEZH (Consumer Protection Act)

rot

T (Law in life)
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TH| 25 M 0|L} (Seminar of International Transportation)

TH|X| YA (Studies in International Area)
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SZ2GM0JLt (Seminar of Airport and Airline Management)

.

SIU

300

for

i

o

Ho

SAOHAE, SS0HA E,

2el, o

ol
=

SAL

Ho

A, = MAR=0lS,

k=)
—_

BAE Sot0] FAEYIIES MASAIZICE
25 goozk o

IHZ8MO|L}t (Seminar on International Monetary)
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M AHMO|LE (Seminar on International Economics)

FHMIAA T (Studies in M&A)
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B HMBNO|LL (Seminar on International Business)
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HOrAY (International Trade Marketing)

A7 gese oA e E P, FE AFY2 220= oldoMel oA E S flet & nt

712le| 24, HEHQ A2, OAE Y2 mix) e, OrAEe =Xt X S0 Chsto] HASiot

A AS R0 JFIEn HMZ ABED A= e-tradel| HE Atefet & F=TEeH0] tfst
[
=

o
ol Hi?0, 0|2 S 4T 27X o|7g1 2MES 12|12 7|g=2 A0E

stR 230 (Korean Wave Culture Marketing)
=

SR ORAIOLZ HOj R, 0IF 5 X MAXS EACSE Xf|0jAstn Yo, shzel ofalx|of
& XChet W2 KD STk Ol2i¢ BHE ApS Batel izstol IO 4B 4 s
2= oY ML ATect

=5 = 4E A0 ek o|2XQ Ygargay 23 Aof ook ZAPYE 12
StAA ot= et 2HAE HO[Ho 24 W Sl A =AM ER2 St CHYeh =ANYHY
of CHotoY HH-2LF.
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SR2HI|YHT (Studies in Global Corporation)
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2™ HWH (Fair trade act)
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AH|XIE S (Consumer Protection Act)
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