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A | (Topics  in A A+ <4 11 (Topics in
A business&Management) 2 2 business&Management) 2 2
;QT‘ 75‘0(:)]6—11-%% 3 3 i]ﬂ]'odal . 3 3
I | 2= | (ntroduction to Management) (Principles of Accounting)
A A A AXNZBALY F&
Al (Manefgen'al Economics) 3 3 (Macrooeconomy and Finance) 3 3
A 731 A 3 3
(Financial Accounting)
o | TR
e (Principles of Marketing) 3 3
A7 3 3
(Financial Management)
*73 A 3 3
9 whA | e 3 3
(Marketing Management)
i 2 37 B2 (CRM) 3 3 7194 A #(Corporate Finance) 3 3
] A _ .
=2 2(Organization Theory) | 3 3 7}+3) Al(Cost Accounting) 3 3
£HYTE ‘ 3 3
(Organizational Behavior)
A H) 273 8 3 3
(Service Management)
QAL A& 3 3
(Human Resource Management)
A | gsredag 73 A B 2-E(MIS) 3 3
(Production and Operations 3 3
Management)
. *1A 27 - E(Human
3 Z(Cﬁ\(;rtglj{lfegr%Beha\dor) 3 3 Resource Development) 3 3
=38 (Marketing Channels 3 3
Management)
A | AEAR(Tax Law) 3 3
(Derivatinves Markets)
& (nvestment Theory) 3 3 * 4 73] Al(Tax Accounting) 3 3
e FUeE 3|3
== (graduation thesis)
ek 3 3 A2 A A H
(Strategic Management) (Seminar on Human 3 3
ol % 2] %(In terpersonal ; , Resources Management)
4 Relations in Business) 74 9 B2 (Business Analysis) 3 3
75‘ /‘\j u}A B }—}‘]' 3 3
(Marketing Research) | E) A 2
A3 A 3 3 (Marketing Strategy) 3 3
(Electronic Accounting)
SAANEE 3 3 5733 &2 (Logistics and 4 5

(Financial Markets)

Supply Chain Management)
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73941 (Topics in business&Management)
2 52 ek At BtEo] AU o mA Ak o]&4,
gkoll tigh ofsfl, 1ejal #™ o]gro] tidk ZIFAEIE Fot FAAEl A FolEo] A

MNAFE 9 11 (Topics in business&Management)
NAZ G 1o ol HZ AGstollA o7t Ha e F8 AHE HEFOEN FIT
T2AC] 7| ARl o] &4 A4 oAAAFTYE AdTh

(2) AFBF(HE)

A9 E (Introduction to Management)

AA DAY TxolEe AU, VYA EH BEd WMAYE oFEtEE T
2ZH, AP ok Asstsd Aol Hagh 72E 4ed FHE 7Y 719499 o
Tl sigst= A4, mAE, =2, A5, A, A=, MS, R&D 5 719 B9 dF At
of thg MEAR S5S T3l VIFALS olsiEta, ofed AR AHAIT dF o
g AAE =7 .

gAYl (Principles of Accounting)
7199 AFAE e AE9AAE JARRE T3 Z1G3AY 71EF Y E oldEtn
AFAZE ST 7I9A B JAEA EAE HETH

A} 53] A (Financial Accounting)

SIAAYE FH3t ol F %J_—r-OH 28 F v T2 =22F F
3| Al o] &% *al—rOH tefA FHIT =T, o=, =419 E]
A E=de] He i]ﬁl%iﬂa—% AEY &+ JA=EZ IAn

ﬂ}ﬂ]‘z/‘glﬁl (Principles of Marketing)
(e} = T 1 U
s 033‘6}04 A AR /\Hi] ATE 5% gES AT AnAdFATFe) vAE =

5% 19 &7 sorstm Y] Agasd BAYYAE o AE, 4F
3 % [

31, 7HA#YE B AAHA viAE BE



A F#2] (Financial Management)

AF-dee AT A5 V2HAFR02A 74Y FA L AExEd #
AF7IHE &Y. o] #FoA gdFoA= Fa W& stH 9 AZHE 7HA,
o] 7HA|H7t, TEEY L 4 9 AEAAFo|E, A4 AEE G, ATz
iR A Solth o] FEAA e 7' JIEES FF Fd 2

o) =g Ssted Fes FEHTh

%
)
o)
rft

N
e e >
g H
=)é

S O}

i)
o M
o

iT
o
N
o
Y
11 o

O

AH 24 #2]E (Human Resources Management)

NYel AR FaAS RANAL wE5AAe] @R FALESL Totslel KA
Qe B, AW, AL Fa o5 AP vszq JrezA 7] #1e ERAIE
H oleAuwys JEe TRAT

=9 &2 (Production and Operations Management)
FALA B AMH| 2~ AFES B AHE JIFAANE A"star gAEA Sho
st A S HoE BAste TAS A3t WA 7IHE AT

7494 EA]iEé] (Management Information System)

71 -9 Ao BdH FRESS AFHZ BEIA 19 AR fEALS HofstnA
= How Xéiﬂ%-‘ﬂ sg3} ool mE A, HYE AR FYPshE F83 2
5 B4 o=® AFstaA gt

2] 7 Al (Managerial Economics)

A A= AEH EFAASNAN &FEHE 7IFe] T8 BAF ZAd ek sy A
A4S ZAAA dge s T3l AEAT= FEolth mAAAS FHQ Faet ALtol
5 7IZE 3tH, T2 WO EAN TG & FAA A, 7IFY AR
4t R BEAR e FAE OFSEHN AA AfxstolAe 7Herdd EAE A&
AA THETH

AXN A} F§ (Macro Economy and Finance)
gk veke] AARA Aol ik BA4E S 545, 27E A4, &8, IAFA 5 AA
At FEFES A= ATES 2AH Q0 olHd HFER] AsBHEAZ S dAFste FEolth

_’IO_



a7 #A FE] (Customer Relationship Management)
71949 AZ2ela A&ZQ AFdEFsS 2% d4 FIALES TFHI A4 &
Zow HHsta HA o AIAAEAAS B2 F U ST AIWHEES S5 =T
=
2]

BA 2ABAE S8l 719 B A AAE Sddste MRS StEske Hel o=

o 338} (Management Science)

e VIPELS BT AIEAY A FHRFS FEFoEN HAS Ubs EF
= #8HA0 BF7IHEe ®ol ol &3t Ut ol a7t HF

+ Operation ResearchollA] thFolx= FE7Iy FolA 7IdA B A5 &&= LP,
Network, PERT/CPM, Decision Theory, Simulation, Queueing Theory) 5¢] FAlo| ths] 7] =F
Al WEs tgEh

nlA & #2] (Marketing Management)
710491 AR &S TFA, AAH, FeHoE AAsHr] A& Ag, 23, AA 2 F
Aol 7 dAE #Ydte HHE et T8 WEoEE AFAY, /HEAER, Fa, v

o
=
24, aAzel 47, 24 5% Soln

714 A 5 (Corporate Finance)

B A5 717 AEsta ojdsiy wasts ARE st Vg dAs
olagfal BAMFE AL EBHow At Ed ATHAYNA FE5T Z4F HTY HAES
Ss] 7P ol dde AL F de vHe Wit FE3H. FAHeE A
AR 2 AdEd, Z2HE H@7l FAH BUPHA, ARRER 71)47HA B 2e4
A i, AR xer WA R, FA Ade B, A=y A0 A8, ZIddet
T T % % 71de] FAAA e} Agxd Ao thE ol dAE vEH

A7F8) Al (Cost Accounting)
7197889 &el3 gAEA S St |VHEEE AAdstar o

[e)
=
8¢ 72t #do 9He Foh
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AAALL ATstn olsiate Yde] FBE F A /R FEolth o FHEoA
Zo8 gRoAE FASe 2ATAYS HaddEs BEE §E 5736, R
%_

9 S, ARUACH, A, 22 W) 2%, 2R, JAE4 Fol Uk o HF2 F
sl 2HUB A4t BB FEE et AAIABNA AEHE A4S ol
W FHe T4 Bk

A B 279 (Service Management)
"':I'*ﬁég] ARI2~E FEdte 2AES 739 AFS Aviste 7I9dE3 A8 7HA SRl A
844 ol HEvs Ae AAZ & w Auazs 93 AEstE A= A
ok o2k S ARl 29k An| A~z EAS votstal 4 wE
5

28123 % (Consumer Behavior)

AT ARG A Ao V) Euteo] HE AR E AT
ato] A FF AR 2Z Fujstal &2z A2l oyt FAAH @oE0] oy FTujEEd
oAu g FFE FUteE dothy nAE A MIES = AS TEFInh

A7) & (Tax Law)
Z1ggsol g 2ASAE S ol e = JEF A Al AA, G T A4,
5}, o]3), Ao thale] WS FHITE Ao I olsl= AFsHS FHEE Aol
droltt, AHNES T3l ZASHE Y AAT =& 714 g
Hozm B3t

ofjN ot
4 o
zo Mo
b1 of
(T
ot
>
St
2

EA2 (Investment Theory)

) FAClES AAFOE 2lstm o] B MFA $E7 ANH FHAL T 4o
Atk o FEoIHE $H WAl ARAA)EY UL AUsL FANF TLA Bl
wodth feow ZARAY 72HQ B2 AN A2 FAFA AEAe ] o
AN Eosth o HFE F487] gAAE AvBe A FAGe] BE A2AA A4

1A A-A /2 (Human Resource Development)

AXAAZA A 7I9E T AF HeATd o ®ste] wat AAAAAY o] tiFHT. B
FE2 ol AHolA FYH JdAARLES EARH o= JhdstEr WE olE, B J|HES
gF a2 o 4 F8 FAES YU, 2SEd, JdYMNE, g5x3, ANAEY 5ol
=) 2



(Marketing Channels Management)
98 TS ANz F8 & F b 45 AF A
w54 By SWelA Uehte BANES Y e BA/NE S5

a2 A= (Derivatives Markets)
& AselAs e w4, é% T HES etk FAdes @
A, AGuiAYE, 7}75€ g 55 A

Z] o
(o
e R e P N

A %3 A (Tax Accounting)
71431 A1 o] Aol diste] ZHFMHE S
g AHE osiA AR &85t %Xﬂ% ==

7397 2 (Strategic Management)

Hstete 7199 AR SAS BAsta, AALHE AEE + de oSS dA=idg
ol¢] Ao ot A AI7IMES A7tk Tl Fo V1YY A EH S T
ALFAINAY F&e8S =k

o1 2 A A A A} (Seminar on Human Resources Management)
AX LA 22 7| Bo| 23} AFAHE 7|Htoz AFTFAELS At AALAZ o A

WH Wge skt 1 2ol ek

n}A B Z A} (Marketing Research)
THAE gAEA S AT ARES FFH, 24, siAEkr] fe nHAR AR AdH v
B A Azle] Bagk £AY, AEFF, AEAA, 2244 2 FEFE Y, 24

A

ol

Z%+3] A (Electronic Accounting)
AF-3A L AF-BA S 7] Z=A ‘% g8t FAYor AHEHAG 74F JAARE AL

A ZEIME o]t AR FEAN AFHAHS FA FFATI=H I 53Fo] ok
Z=A A A& (Financial Markets)

SAANFY] Fxo} 7le H old THE A Zo O HuEAHQ olFHE FXITES ZIEE
gt FAHSEE SAANGY o9, DAY FA TP B A A, FEAETS F
BAAH A B ATA, FHEEH 2 FEAFA T OEW 53], AE A ol Ha e
A gk HFEAH EoE T A2 SHUANETEFE 222 BT F e FEHE

wj oF g,

_13_



3}l

=
=

olm #2] 2 (Interpersonal Relations in Business)

b7t AR

oy

{z
o

)

=1

9
pil

bazt

[e)
74 94 &4 (Business Analysis)

A&

Aol ol A

1 19 Wee

3]

i #AAE

3]

o] el wat 714 Wi, 7 o]

A

A

A

No

7

£ °)&

AT B

o] AFoA ofg

=
=

i

A=)
e

AR, 7]ho] &

s
)

NBoz 71ge A

1<
npA & A ek (Marketing Strategy)

A
ax

d

~
o

o &y %

3]
Sl

Az R A A

29l

o

Fue] BgE Axdlo=w #est

°

4

9

T71Hes =4

1t

Ael, 20 AR E, AHES 5 MO AAATE

T

st WA AR vhAY e A skabg ol

o
2] (Logistics and Supply Chain Management)

bof B4

9 S5 npAE BAEU v
)

=

o

ﬂo

;o‘_
Ao
o

o

g Z1gel X 2k A5l 7}

Elasg

3

2}
. 7190l 3AS} AL AU urEA F

=
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21 ]| &2l
At hEHOoE =EAAHH et 18R 5993, 2EEAIY 5&
BHE =5l Ay FAE iy =e dgsta, 71dSs fsl A4 dARTHRE dHely
A%, A9 g4 4" JdFE A Aok =ASSY 9FE wol =R E xdstA
U 2AS FEldor 24 FAEte 45 8% 45739t
CFA
CFA®+ Chartered Financial Analyst®] <24, m=Ex#Az 2L AFFE3I) e CFA
Instituteo| A 1963 @ F-E APsta e FHFTE, AFde ok AAANPS Dt 2

AR B wE FAA TR AT St
CFA: ZUUAU 34 #8718 F2 FASD glom ofdgse, A=wuA, o
oA, AGEA7L FOA D8 3 HEA, MIAAEE BEITH

[>

ERP7 X #2] A}

ERPE= 7199 o9& Huhstslr] S A4k, wvl, 27, 37, dAs 7199 7109 7&
=% Faxom vopsta Mo R AgAde] &8-S HZsste Agd #HUE AP
7387 dolm, ERP Al 26l ERP7/IE & 719e] Aol 7Ado2 ddsty] A ZRA =
dolgtal Ao 4 9lvh. ERPARAZ A= ol A 2H ] #e]idZrtolth. ERPAY R
B FA - A A ERF 2ok 12902 TR Yth 19& ERPAI=E A A

2 ERPAIZH 7iEA9 8l &), FAEF 5ol 4FE 338, 252 ERPAI=H &98

A=)
5
o2 ERPAIAE] T2 Ao ue} #H S 3ot
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