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B A o)1= /\] ZF /\1/\04;\] 7k TN - A o] &) A]z]- )\14":04 /\]Z].
R RCR= R R=R 20105 11 o E: dLEans =5 W (o3mm 20].0.5) 1 7o =T H
WA (FEE) R R = | (o= [ o= [ 201 N/NP iAol WA (FEE) 473 e A o= [ 2 (e | 2 N/NP
3] A¥2] (Principle of
Accounting) o] &4 3 3 3
7498 (Introduction ARZAE§ (Macro
to Management) o] &9 3 3 3 Economy and Finance) o] 3 3 3
A
#2744l (Managerial
Economics) o]&4<] 3 3 3
AAME99 T (Topics in AAFE3 T (Topics in
business&Management) | o] &5 2 2 2 business&Management) | ©]&5Y 2 2 2
wAE 2] (Principles of AF-342] (Principle of
Marketing) o] 2= 3 3 3 Financial Management) o] 3 3 3
A2 (Principle of #7438} (Management
Financial Management) o] 2= 3 3 3 Science) o] &4 3 3 3
314 3A A= (CRM) XA Y TE
(Customer Relationship | o]&F 3 3 3 (Organizational 0|24 3 3 3
Management) Behavior)
Z2]% (Organization A2~ (Service
Theory) o] 2= 3 3 3 Management) o] &4 3 3 3
A
AR B2] (Marketing
Management ) o] &= 3 3 3
71445 (Corporate
Finance) o] 3 3 3
718 A (Cost
Accounting) o] &4 3 3 3
ANAA B2 E (Human
ZaR| =
Resources Management) |©]&4%] 3 3 3
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A4ke-d 3] (Production
and Operations o] 24 3 3 3
Managemen)
E22 (The Coprate AARRA|2~E
Investment) olErFd | 3 3 3 (Management ol | 3 3 3
Information System)
#2:H) 21885 (Consumer A58 7] (Tax
Behavior) o249 3 3 3 Accounting) o] Z44] 3 3 3
AE7/NE (Introduction to 532 (Marketing
A [tax law) o249 3 3 3 Channels Management) o] 244] 3 3 3
#*A X272 (Human
Resource Development) o] &4 3 3 3
A4 (Derivatives
Markets) o] 3 3 3
ZAXE(HFEH)
(Examinaton for o] &4 3 3 3 Y
graduate)
#7Jg2F (Strategic AR~ 4 e (Service
Management ) o] 2= 3 3 3 Management Strategy) o] &4 3 3 3
AR 2A} (Marketing 744 (Business
Research) o] 24 3 3 3 Analysis) o] &2 3 3 3
4+3] 7| (Electronic A2 2] A vt
4 | Accounting) o]Z4¢] 3 3 3 (Seminar on Human o] &4 3 3 3
Resources Management)
ZHAHE (Financial npAI" A2 (Marketing
Markets) o] 2 3 3 3 Strategy) o] &4 3 3 3
ol ¥2] & (Interpersonal
Relations in Business) o] &4 3 3 3
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N3 A 28t . o8t
_ = MES|A -
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2 20235hdE WS =W aa

(D AF72=n ()

A A7 %1 (Topics in business&Management)
B g2e Wsists At wEo] AYAogA WA o2, AAH 4 W

A2 gl U@ olsl, 2L B ool UF NUYAHNE Fote] 4AZ] A
ol go] UA NGARNA LA HAEHT Y=AT LANFOEA AF3to] TP
vlole ©l AR A g e PP BER AT

A A9 11 (Topics in business&Management)
NAR QG Tol ool HZ AFstellA ole7t Ha e F8 AHHE HAEFCEZA
AT =EA Y 71 AER] o] &4 A} AR TH S AT

2] (Principles of Accounting)
Aol AFHHe AIAAAE IAARE FdsE 7IGIAY 7= dYE o
I AFARE T 71H9E DY dAEA EAE HEH

LA " A2 (Principles of Marketing)
719 FAdAY FoioF T Ul rHAE &Y HAHbEQ o3& fste ol &
2Rl st53 st AR AHHATE T

Bl
S|
AE BF 1A &TE Tstn AP AFasd AR 2E vy

(%]

tinsl

#eEe AFHA }50) szxgEozs V9o B4 2 ARzEI AHR o
2 AF7IHS ET o] #FA TFAAAE F& W& 3H AE 7HA,
%17’ E{EEﬂO 1:1/\4 ul z}i/\]ZLo]i ;(].ioq]/\]-, z}iﬂ]%, z}i

HEAA W 7R ANEES FF

g o]
2k, 718 AR oo dHas —’F%}’S}%E] &8t 28do

>(
4n ¢

2 =

1

o[N
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7o AAAYDY) FAS BAANIL 2R A3 ZAHES st
AAAA] =Y, A, A& T3 oI5 ML, HFAANA UFozA 7] A
& ERAZIEH oA ZHE TR

9% (Production and Operations Management)
AT D Aux FES =REEd #Ed J)dIYE At

st FAIsE AAS deRE WAsteE EAlEo HIske WA 7

=< A€ (Examination for graduate)
At SHE A AROE, S0l AT t AETPL HY| 13 HA VS
FEL F JEFE Sk

7494 E (Introduction to Management)

A D AP rxolE&S oM, VIP9A I HHE AL E ol ESE
To M, BFE &Eoko At ATl Bad VxE #ed FHE FH 719
7AYo dFddl st YA, AR, =2, AFE, A, A, MS, R&D 5 714
A9 4F Ak g MFHRA sFS B3 FA G ok, ofy FEAHS
2 AP AFeol " "dAE =7 ot

#2) 7 A (Managerial Economics)
#YAAE A EGAAZSEAA LFEHE 71499 FaF BAF ZAo o
H BAE AAA Aot HS T3l FAEA7I= FFoltth v ARA Y FH<l
89 Aglol8E V2R S, T8 WEOoREA Tty &g FAIY
ol&, 714 A4 W FAAAY FAE

(o]

A2 ZAE A= I BEH.

> =
%42

v
i
o
fu
X
>
N
)
1L
BN
R
ol
=2
X
fo
N

AA A2} &8 (Macro Economy and Finance)
g ygke] AAMA @l g £4S B9 a¥AS, 271 AY, 38 SA4AFA 5
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AR Ak AL vAE WS AW oY WerEle] FEUANE AT
& 3}Eolrt

A} 3] A (Financial Accounting)

AL E TR o] F AR B8 F Qe T 22T F UAEE FTHEST
T 3Alo| 2 AFol A FH SPE} =i, 9=, FAY IAV|EAE T
A BAANA =] He JAZAES AEY & JES IJAvRIEE EH

%22 (Organization Theory)
=z

zAo] Fzeh A olslsta ststsE AAE T Ytk o] HRL AT
o Ade FHOE 29 Fu, 2H B4, £ 4 239 A, 5L I
S, 274 AAE BHVAE 41 234449 95 ATAHE FAA =3 9
Aol 29w PEE APsE 2HPFE FE7 PR,

7 14
4 madew et A7e AYANARE £2 4 AL O
Sdadth =3 g4 LABAS B /19 2 A0 ANE Fuis
P,
%3

= dell 2L =30l 39l

£

749 1A 2d (Management Information System)

71 W-9) B0 BAY YRSS AFHE TEe) /9 A HEALS Top
Gz s Ao Aurlze 553 oo 4 AY AE Moz FyPste
o $83 An BHo Agna dy

e JIFES B HAYEA A FErnds gdedozN HHF ot
< EEste #EHQ) HF7IHS ®ol ol&stal Ut ol e Bg3tr] 93|
# FEo A= Operation Researcholl Al th-FolA = Fel7|W FollA 71948 Gl A=+
3231+ LP, Network, PERT/CPM, Decision Theory, Simulation, Queueing Theory) %
o FAlol s /HEFA] &S TEH
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oA & #2] (Marketing Management)

Ao vHAR &F& TEA, AAF, geldozm s Hs AY, 23, AA
A A 2 dAE *43]‘5}& S et 8 Weez2es AFAY, 71AAA,
Fa, B S, #ejE e 44, 24 %5 Folth

L s

o)
o}m -

2 REL VIQ7HAE ZEsta oldaH syste ARE st VA HE o
Agta oate BAste e HHow o w3 AFdEdM 5 24F 7Y
I AAES A P o] 82 FH ALY + A S WSt FH3
o FAROE ANFARE P AYEAN, ZIZAE HUL, AAH BIEA, AR08
ZIQ7 A B7E, 88 Ao g, ARz wigAg R, FA3 A I8, AE
I FAe A& 7dAdrd FH TH BL 1Y FAAYG AF2D A 4

@ o237 UAE TR

A7F8 Al (Cost Accounting)
719749 &eA «l/\}e" S st AR RE HAEa o) FRE FEIE

A8 2~ % (Service Management)

2yo AH2g FFSE 245 F39) AFL BHE /Y

48] 28 % (Consumer Behavior)
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AANF vpARG A JEuite] Hi auAAE ATE AHAZ0] owF I
R Eatel AEF Aul2E Fujst £l o) ol #A4H adlgoe] ol
# FolEEel owWd dBL FEslE dojuyw vAY AU VIES S AL

AHNE (Tax Law)
71gd&gsol W3 2ARAS olElE F A=F At AAle AA, AT
4, &4, old, & st HelE FHE3oh 2A i old= 78“’*5%% &
T AHEOA BFHolth. MHEANES St 2AAEY AdS BEE M
=2

dEEAE THLE BT

=]
T

fa%s

E22 (Investment Theory)
Aol FAROlES AAHCE 2)staL o] 89 AFF S&I AAR

7ozt o] &A= A A AEAFO]EY Y

ol #al =%t tgoE FARAY 7] £

A A A /MEE (Human Resource Development)

AXAZA A 7IRbe T A Heod Y W] ot °W7<}°491 Zio]l tiFH
o B A5 oy #HAA oyl AAAAS AHFH o Adsted mE o &,
2 e B dh G4 FL FASS G, 28T, QYA Gezd,
A4AY Fol B Aolth. B4 Fromt AAsEolNe QA At 4, A4
325 Fatgoleks 2% FRAMY M2 ¥ 2% B3y 33¢ gvE 23
A Gzol A o] FaA drt.

%5 &2 (Marketing Channels Management)

AR S FAstE AR H Y F8 a4 F U e AFHYU 9
A StEetal freA 2 #eE FHdA dEus EAFES tRed 243 B4
e st

A 4E (Derivatives Markets)
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B oAEME HE, #4298 5O MYES 0EDG TANOR HYYE
Aerza, AANA0E, 3 5 AvRT, HPFFl MY FT
A AgEYe Ba, FAFAE AL, Prae) §3 BHOR BEHE AUE A

Tk,

i
o
I

A 53] A (Tax Accounting)
7143 Al Aol diste] ZAFAH-S A8t AAe AEdte AlFEEY A
of gt M-S siA AFo &83te EAE UE

749 A 2 (Strategic Management)
%i‘rﬂé 1@«] 7:‘7@ 4785

ulA B = A (Marketing Research)
AR JAEA S % ARES FH, B4, sty ds AR AR i

2 e
WAE 2 ddel BAF BATY, ARSY, MEANY, EBEMA P BEFE

ZA4F3] Al (Electronic Accounting)

AESA D AFIA LY 7 2AA S B8t FAYFeRE AGHAY A4F IAAE
E AN AZEIHE o] &35t IABEY FEAZH AFHHE A FFHAZI=H
1 EFo] Ut

ZAANAE (Financial Markets)
SAAFS Fxo} 7] P o]o] A=A 2| =
X2 o FAHOREE A o9, WA FA L T A A,
A

£ ZAAN B ATA, AR 2 2AEA 5 OEY 53, 484
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%7t Ha Qe BAN U@ AFEHD EF Fu A2 FUANGEFE 222
BAT 4 9t $YS WY,

olw 2] & (Interpersonal Relations in Business)

AP A A7BAE Meda zRAd AFu|Axux9 Aozt & 4 9th
3] AZtTA ] UM AT = AARJEANA AAA AEHALY B0l
2 FAL B yolrt ARAEHS] BAE XEL BAE olorted 83 9n
A& AYA "Hoh ol F s A A AW Ao #I WEES A
o}

diol 4= Qe g ATt Bk

749 &2 (Business Analysis)

AAREH tEo FHAG] A wet 7ge Wi, F ols #AAE A
olol Al 71 W&ol thit #Ao] Zolxa Ut} 7|gBH AFARE o] &A 7Y
We&S ofsta mlgE o Fstet ol &He Zlo] Aot B &A= A
TAQ AFAREAS 7ECRE 74 HA AR, ol Eq FH 4, 7Y
el 374 EAES x¥ste THE EANHA & ogEo =3 oldd 4F B
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