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(Financial Markets)

19t7] 2517]
A7 o] 5 = A=
Shd | 7| wIAER(IESE) (S | A Eﬁﬁ P/NP WAE(FEH) A | Al %}ﬂ P/NP
X 1 X 1
AAEE 1 (Topics  in A A g 1 (Topics in
3l business&Management) 2 2 business&Management) 2 2
AT = _
FaR (I?lt?o?ﬁign to 3 3 274 2zl i ’ ’
1 |== Management) (Principles of Accounting)
AANZA Y} F§
22| A 313
X . . 3 3 (Macroeconomy and
(Managerial Economics) Finance)
A 53] A 3 3
(Financial Accounting)
o | THIEYE
Az (Principles of Marketing) 3 3
A 722 3 3
(Financial Management)
744 Hst 3 3
(Management Science)
9 A E 2 3|3
(Marketing Management)
2427 22 (CRM) 3 |3 71f§zﬂ)$<cﬂporate 313
A4 == 2(Organization Finance
Theory) 3 3 17}8)A(Cost Accounting) | 3 3
ZAYFTE
(Organizational Behavior) 3 3
A 274
(Service Management) 3 3
A2 & 3 3
(Human Resource
Management)
AL | gaogwg 5 | 3 73 %A KA 2-E(MIS) 3] 3
(Production and
Operations
Management)
3 *<1 2 A7) ek E(Human 3 3
* ) 2 = 5 5 Resource Management)
(Consumer Behavior) 5 #e](Marketing 3 3
2| A E(Tax Law) 5 | 3 Channels Management)
E2LE(Investment 5 5 S R 3 3
Theory) (Derivatinves Markets)
*A| 73] Al(Tax Accounting)
2z APTRAE VoY
== (Business Project)
A= 3 3
(Strategic Management)
012 2 ) A o)Lt 3 3 19 2] E(Interpersonal 3 3
(Seminar on Human Relations in Business)
4 Resources Management) 79 £-4(Business Analysis) | 3 3
A | A" zA 3| 3 A &) 7 2 3| 3
(Marketing Research) (Marketing Strategy)
k) A 4 313 2ezawe(logstics and| 3 | 3
FHAXEE 3 3

* A A wIH=QOI7TSHE o] ASHAYo] ol tiAA=S] g *E Ao FAZ] BTG
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AN A7 11 (Topics in business&Management)

NG 1 olo] AT AGSAA o)t Hi Ut F8 AdE JEFOEH FY
249 718 A o] 8H A3} JAAYFYL Andck

£

793t & (ntroduction to Management)

A R AT TxoEE sk, V9 EH wEE ALY E oS FOo=
M, 7AQe Hokol AslstEH dAFte] e VxE Hed THE FH VI9ASY 9F
FHl afFst= AL wHAIRE, 22, AN, BA, A=, MIS, R&D 5 719 49 4F Autk
& MEFHQ stES Tl 719A DS olsletal, of&e] FEHoE HPE Mol g
AAE %7+ 3ok

3 A48 (Principles of Accounting)
7149 AFAeet AIAAHE IAHRZ BISE 7IQIAY 7= LY E olsista A
FARE 53 714499 A2 EAE HEH

A 23] A (Financial Accounting)
ALY E FH3A ol AR &8 F A= —’F% o =g
Alol& Ao s FFIot =, 2=, =4

=do] He IJAZAES HES & QAE% ArRIEE &

vlA gl (Principles of Marketing)
719 &FolA e F8ECF T Ul mHARE ZF9 AHbAEQl o3& st o] &3 TF

3 gAstel HAHA AAATE 5T A
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o1& 21 #2] & (Human Resources Management)

4
el AR FaHEe RANAL =EAAe] WG TAHEL Hotstel ARAY
o mA, A, ALe Bal o5 AW, FANA YRoRA FIge BHE TuAT] L

A& ] (Production and Operations Management)
AFAAA L Aulx FE2E =R BEE JdAE Agsa JAEA e F
Aste H4& oz dAste TA S H2ete A 7HE AFdh

7d 9 A B A 28l (Management Information System)
719 W-9 &4 #4949 AEES AFHE ZE&5to 7Ide AA FEAS dofstaA
ste o2 Anrlee] 583 o WE AY, HPE AR £

ot
ol
rr
=
Jo
o
e
)

A9 = ZA E (Management Project)
W] A wet olFd A HAE F B4 e FAE AFHFLERE FESH

=
292 99 =72 AT

74 A (Managerial Economics)

AAE A9 BEFAASANAN &FEHE 7YY a3 AAH EAC tig A &

< AAAH Ao WS T3 A= FFolth PAAALY FHQ TR Ako]E
22 3, F9 W8 EA T3 BT FAH AFOlE, 7YY AL

FAEAA e TAE Fo2A A Adxzdstl e ZgAEE EAE AR S
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AX AL 58 (Macro Econom
Sk et AAAA ddol] ol
A Auboll kS mA= WHEES AAF QA oy HeEte AsHHEAAS AFE)

HEo|,

(@

and Finance)

~<

2 & (Organization Theory)

=
2o Fzsk AE oldsty stestd AXE Fu Atk of BHe YT AY
KeN

a2 #AA B2 (Customer Relationship Management)
o] AFAola A&EAHR AIEss AT AN BIAdE
st HAe] AFANEAE &2 T Uv OdFS

e
E‘ h

BA AAJAE Tl 71 B aA Y THAE Ut WH e dacte
o}

HeAl AY7IHE Bol ol&sta At ol T %0}7] -?4—5—]]
Operation ResearchollA] TFojA &= FE7IH FoAA 7IGA LA A5

A0 W& gE
A ' 2] (Marketing Management)

el wAE BES FHA, AAA, FelHoz WA g AL, =3, AN 8 BA
et o WgoRs AFAY, AN, B, B

10'

o 7t 9AE BeEE WL
A, Bolgze 4%, 24 #F ol

714 A ¥ (Corporate Finance)

B Ee JQANE FESHD oldste Ass AR zdst NdAEe A4HD
oJalslE BASE e BHo Wk mE ATdeldd &5 4% Y ANEL
ss) A3 olge WA H8T 4 Ax FHUL HH%‘E?‘S}E—H] @ FAHOR A
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27F8 Al (Cost Accounting)
719744 & gAEA S 9ISt AR EE AAdsta olE AERE F&ste AFF
TEE 72w - 93-S Foh

%28 5 & (Organizational Behavior)

JAAAAE ATt olalste dde] HEE F 7 71EHQ FEFolt. o] FHEoA F
g3 gFolx s FAES £ATE4LEY] Hadgge #dd W, 715, A 2
sh;, AFUACA, 4, =4 W 2%, 22AE3, JAEAH ol Ut o] HES E3
ZAAEY A4 H Y5 FHE sotsta GAIAENA HAEEHE 7IF9S olsist=T
FHe FuA I

A8 2734 (Service Management)

T80 Mulas FFEte RAEL 89 AFLS Busts 7IFEH o8 7HASHAA
I F8A4d o HdEnE AS AAR & o AnazAs A% pEsE BT A
g o] gttt o] FHOA AH|2e} MulAazZ o BEAQS Fhofsta o
7R ] &8-S shFeTt

212380 % (Consumer Behavior)

DA% BAGA Y o] HE &HAYE ATE LS oW HYL B
of AEH Aul2E Fuista 2ul4 AU Aol BAH aBo] o] T FojEF of
W3 G FEIE Solnm vhAY FHo] WYES i AL SHUh

A7) & (Tax Law)
Z19gEel 3t ZASRAE S ol T 7 UA=F TA AAe AA, FALF] AY, 2
, o138, el tist] W[ E FFITH é*ﬂ"ﬂ gt ol FEsts TH
*7‘4013} ARANES B3t Z2AAY AT B=E 7M1 F AESE HAEAE T4

o2 B3It}

F2& (Investment Theory)

Ay Exo|2 S xﬂﬁlﬂofé a7fskal ol &

t} o] HEJAE S A FEAF 22 U
o3t o g vﬂ%ﬁgl 7124l &5 AN A= FHAFEAY 7
M= Bt o] HE& 73317 YalMe AFAE 2D SAG] B 7
g 3o

—_—

A A A-A7/)eEE (Human Resource Development)
A2 AZA N 71Rbe e A9 Heivkd e Wste] wet QAR o] tiFHET. B 3

_14_



52 oldd #AAA A AAAAE BHRHSE APt WE olE, # JHE o
Fuz o AN F8 FAELS U, 1SEE, A8, SExA, AXAEY sol 2
Aoty &4 FEoE2E MUY A Adstd H, AN iAol =
Iw A A2 9 229 &34 A=S bgFe 234 FEAdA ol Fax g
%38 (Marketing Channels Management)

nARBA S FASE vARY 2= T8 84 F U fEs AFHd FHAA TF
stal AR #El SdHolA Yeuds EAPEES UdFed Z28% E47HE g5
=3

SRS F (Derlvatlves Markets)

2 AEoxes A A, #%L Y FAEEFS ET FAFHCE FAGFY Az
A AU F 7}73§X e AVEI, AGEC] 719H F8&7IHAA XP%E%

Ha, FAYES] A, \“4—3-91 37 22w FEEH= AHE AT

A F-3] Al (Tax Accounting)
71438 A o] Aol tte] AFME S ALl AAE AEdte AT ZA Lo
AHE A AR &3l A4S &

749 A2 (Strategic Management)

Halsts 719 A4 BAs B, AATHE A2 F Adv g A= o
of Ao Bad 4 AY7IHE A7 gU F8 VIFe AIHAGFAE RS B3
AFHINE 859 =tk

o1 A AU A vl (Seminar on Human Resources Management)
AAAA A &9 7| Eo|23 AFAHE 7[RI E AFFASES AAste] A At
Al W&S stEeted 11 F3 o] Ut

u}A ' Z A} (Marketing Research)

WA ARE A ABES £, BA, A5 As AR g A
Zoh AR Bad BATY, AR, AEAGY, REAA 8 BEFZ A, 2471
52 gk

A48 A (Electronic Accounting)

AFSA B AFIA L T 2A e B8] AP AHHAE 4F AAAEE Aqt
AZ2IR S ol &5ty SABES a&4d3 AFHES T FFAZI=H I FF o] 3l

=
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Z=AA A& (Financial Markets)

FAANZY] T2 7 9 oo #HF A= gk AWE o]
o FAAoREE FAANFY oo, TR FAE | A A
Aol &g A

= A~
i = T
Ao U PEEAT BB Bo A2 FAANRFRFL 2x2 BNY 5

-0,
oX &
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3
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o,
)
=l
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wn
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=
D
wn
(@)
p—a

E HFASNA Yol YEAPS Brolw, B8
) AANERS] BAZ 2HE BAE olobed FaF g 4TS AU
l Qe elo] I HEES Aeg o Eol

X

143 BEol FAAge] WAl uek /gl R, A% ols] BAAE Aol

719 Wgl BE BAol Bobdm itk J1YBA ARYRE ol §A 1Y Hge vt
Sa veE dZsheul ol g8t o] FYRAeIh ¥ FBAE ATHA ATALE
Ne JlEo Jlde] A8 Hu, Jge] BAH SR A, Jdisle] B4 BHL X
Fohe FA LRl tal tEth EW olHF 4% Ry Sel ATolA o

nlA B A 2 (Marketing Strategy)
7199 viA" ExE AHSH] As) AFHA Alnet dgH nARA G FY T
5t AR HAEQ] AR AR, AR, AR ZA 5 IR OE AEHATE T

shel BASII WHAAUNE vhAR ] A8 o],

= A3

EF3 a3 (Logistics and Supply Chain Management)

7199 EFgadde dFAAY 22 9 A4 J8a 2, &F, st 24, 7HE 59
gt B4 4538 E5ES fr1do2 245y el BgEE AxHo=Z #Este
e JFHOZE o olF st FEAY, FFAsd, e, A, 18 A3
A EF 5 22 78 EFTSYE yEES SEdth
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2 F A2 9 BA A4FEAY 49 B2 AAF AFR 71D

SIAA
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Lo
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o{ﬂ
=2
in)
{(

&l ° BAEG et 18 ETH, =51d3], ZEEAITE 55 &
g2 =52 AgFAE 3l =v didsta, 7I9s A8 dF dA T3 oy
AL, Zgd g4 dA" dFE sHA Aok =AYSY YFE dtol =R AE TS
U #AS ded s 24 A%t 45 783 gFIgeltt

CFA

CFA#® Chartered Financial Analyst-‘l] fAZ A, Hlm AT 2 AFF3 < CFA Institute
oA 1963 FH Aldstal J= FdHEE, AFHYERY] AAANFES w3 FJAAFE
MA e FAAFEA AL ST

CFAE SdYAY 59 37|l T2 FAtstaL e ofde2E, AtmyXA, g2

Uz, AlgEA7L ZAAL 9y 2 Ba7 MRAAE/IE 53

Ol

frEae Al

FEdAe) A2}, et S FEAZ NgeE A B fFEAETHe Aol B
olth. frEHEUAAA L &It AR ARUACIA, &nla B ot 5 Ad &
oA gerd AE7e] T¥e Hriste I7HAA Aldein.

ERPZ B 2] A}

ERP= 79l ol9< Huigtstr] ffsh A4k, adl, =7, A, A s 7199 71Ad5F-=
=2 JdH o= vetsta A om AFAde] T8-S HHsee A BAE AR
79/ deln, ERP Al28l2 ERP/IES 7199 AYol FAZ o= »1;3}71 A7 GRHA 2

3
Holglx A% 4 9t} ERPARFAEAE o8l st

At A - A AL B/ B0k 1290 ?-Erﬂﬂ ATH 152 ERPA| 2~H T
2 ERPAIZH] /WA 8 &g, AT o] AF =%
Yo 24 ERPAI=H] Z2A|A ] w} #d 2FS F3Pgirh
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