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= | (Managerial Economics) (Macroeconomy and Finance)
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(Financial Accounting)
= | THIEYE
Ak (Principles of Marketing) 3 3
(Financial Management)
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(Management Science)
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A S T‘J—“ﬂ]%a@m (Marketing Management)
2 2(Organization Theory) 3 3 7194 A F(Corporate Finance) 3 3
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(Organizational Behavior)
A 227 4
(Service Management)
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QAL AYE
(Human Resource Management)
A2 | gedwe 3 3 7 @A BA| 2="(MIS)
(Production and Operations
Management)
*Q1 A 2121 7 - 2(Human
* 2un) 28 3 5 Resource Management)
as [e) - .
e (Consumer Behavior) Kij‘;‘é—“ﬂxgketmg Channels
== | APEZNE(Tax Law) 3 3 ~ -~
b
E2}12(Investment Theory) 3 3 (Derivatinves Markets)
* A 73] Al(Tax Accounting)
Sk R Rt
e (graduation thesis)
ek 3 3
(Strategic Management)
o1 2 zF9) T AL} 3 3 1= ¥ 2] E(Interpersonal
(Seminar on Human Relations in Business)
Resources Management) 73 % E-2)(Business Analysis)
A | A" A 3 3 A e A 2
(Marketing Research) (Marketing Strategy)
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AAFE 9 11 (Topics in business&Management)

NAE DG Tell oo HT AFeollA o7t Ha A=

S o AUE AEFOEAN 7
GERA 0l 7|8 AL o|2H AN JAAREHL

A gk}

(2 A3EB(E)

79892 (Introduction to Management)
AA B ARG x2S Asta, ZIHAE G #EE LAY E oldlstES
sto 2 A, 749 Hofo] AFega Aol o V|xE #ed FTHE FH Y
A dFagel st A4 vARE, 22, A5, A, A=, MS, R&D F 714
dE A5 Adutel oigk MEHRl S T VIFA LS oldlEta, ofe TEFH S
2 AY9E dFe g AAE =7 ot

3] A2l (Principles of Accounting)
7149 AFdEet 494834E AR E=

S AFAEE 5F 19FF AA4AH

A3t 71d3Al 7= dEE ol3
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A §-3] Al (Financial Accounting)

AAULE BRI B AR BEY + Ak FF) £IY £ UES FFFE
o FAolE AR taiA FrAh T, AF, FA AAEAE US F 9
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A ' 48] (Principles of Marketing)
719 &35/ FaEF F sl miAE
?l 53 Waste] AHAA AHEHATE T TdES

A} 2] (Financial Management)

A s = XH A A=59 VxAFROZA V|G BA H ARzDd fByEE o
2 AFZIHE gEH o] FEAA gFoA= Fa W& s AZHE JHA, F
213 QA TAE Y, REEE Q. B4 P ARAFO]E, AEAL AEH G, AR
zo|& 8l WA Solth o] FFoA i VB NdEe FF FdE 2 FA

et AR Fope }BL At F887 TR

N
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A AU F 2 E (Human Resources Management)

7199 AAAAe TS FAAIIL = A Ay ZAHES gt <l
A 2y, A, Q&S T3 ol ML, FAAA U EA Pe wAHES
SRA7EH o2 VIHe R

A 2+-2-4g#2] (Production and Operations Management)
AFALAA B M2 e =Rt #Ed Z9dBAE At JAEAR st
of FAE AAS WG s BAste EAEN HITskes WHA 7HS ASSoh

494 i/x]iE“ (Management Information System)
71 W-9] SAe #dHE ARES AFHE &85t 799 A FEAS
I T S Zﬂii AR7|=o 57 old WE AY, AHYE aHRH R FHY3
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Q) AFAg D)

#2] A A (Managerial Economics)

A AA = AFdH EGAAGsINA FEH= 719 8% BAHR TA thE s
I EA4E AAF dEet S T3 AE&ATIE dEolth mAIAEAY 9 T8
of AiolEe 7IRE 8, F8 W&o EA Fa3 HEFFe FAHI A
2, 7199 AL W FAAA Y] ZAE UdElEA AA AfxAdstidAe 7Y
gitAd FAE AR A HGEH

AANZAA ¢+ 5§ (Macro Economy and Finance)
g vete] AAFA @l i BAS B3 gRAS, BV ALY, B8, FAFH
S A Anre] FFE A= WHFEY AA LAY oy MFEIY AP S

AT FEolth,

»

(Organization Theory)

Zof AAE olslistal Sk ﬁ =
Hog A R, Ao &4, 229 A, =AY M, & StEet
2l AAE FHEE A 2AAA Y] Y A 18]

£ YFS ATIHE 2HYFE A5 TR,

= NN
oL X

N o o
off

K

X
o,
o
T

12 #A #E (Customer Relationship Management)

o] AEAola ALKZ BB ES AF I AIALES

7% A 2 14 EEERECE
agroR wsty HAY AYINAYE B¢ 5 Yt I APPUES G5
Atk w3 FAY LABAES T3 /19 2 A HNE Fusets PR 58

o 38} (Management Science)

s VIHES BT AIEAY Ao TS FEFoEN HAHI ditES
E35he B2 AF7IHS wWol o&stal Utk o3 8o F3skr] s &
o Al+= Operation Researcholl Al ttFo|X= 2|71 FollA 7IHA Gl A+ &
3t LP, Network, PERT/CPM, Decision Theory, Simulation, Queueing Theory) -5 2]
FAll s H=EAR] eSS e



nlA B #e] (Marketing Management)

7199 viA" Z5s THA, AAA, g oE HAASr] fs) A, 22, A4 ¥
A 7 GAE #HsteE WHS viled 78 WeoEE xﬂﬁﬁlﬁ] 7VAA8A,
a, Fuj S, AeA 2o A, =3 FF Folth

719 A% (Corporate Finance)
B A5 VQUIAE AESa olHEH H33)
b olsjaie] s A = o}

A2 I 1E ol
FAHoE ATAE % 4 .
HA 7 EEH AR N, AR st uﬁ%w, Sa5) A B, AE &
del A4, Z11ee ¥ 57 2e V190 RARAY Agxd A g o

g3 A7 G2

Cost Accounting)
B el gAEAR S fstd AUHREE AAst ol HARE F &= 4

24 59e szt Fdol 44e ok

rjg
N
N
ol o
X

2] £ (Organizational Behavior)
AAAAES A8t olafiste dHY A&HE F 7 2
y SHA bR A= FAES ZATAAYEY FH2dg

=%

, A B oSk, AwuAelA, BHA, =4 W Ze,
5 =

/‘W 12273 (Service Management)
Fol Mul=E Fushe 23ES 789 Zﬂ%—% Zof) &= 7]%‘%74 oy 7R =

W 1 FeAed Ao BEHE As |2z 9]

B AgH Hgo] Bty olgdt FHA AH| 29 Au|~ZxZ o] EA

=
shepata o) WE ARG BEL ST

48] 2}3) % (Consumer Behavior)



A 9F vHAR A A 0] ZEntge] He &RAdE d7e avAEe] oud 3A
S Edo] AZTz AR A2 Fujsta 2H1A A0l xpolub A QQlEo] o]y
T EE AT FFe FrE dotEa vHAE AR MIES dt= e o
&

AN E (Tax Law)

J&5o e ZABAEE ol F AEF FAd ATAY AA
, B4, o], &A™ Ut HElEs
Aol Al dHoltt. AWMANES
FHAEZAE THOE EFT

Aol 4
Rk 24 @ olslE AYse R
= o)

el A AT U=

i

eorlroo N
of

E2+& (Investment Theory)

At TRl AAIHORE Asfsta o2 HAFH &3} AAA
et o] &A= A AA
Adel #al =93t oz 4
o 71E e dsiA = Bt
of B 7xAQ AXS A=

O

O

o

4

QA ALY/ HE (Human Resource Development)
A A 7S F= AY AHTdY Wt we} <

2 AEE oY WA FofHd AAAd S aHO = =
71He BRI 94 F8 FASL gud, u5Ed, 99N, Sax24, A
2749 Sol 2 Aotk 4 FEL2E MAFEAAY IA Agsd d2, AAF
34 A olgs OF FEoAY Ao ¥ 249 23 FEE vF= 244
FEAA o] FaAt It

532 (Marketing Channels Management)

MARAA S FASE ARG s F8 9 F U £5S AFHU ZAA
55t fEARe #el ZWolA UEs BAYES BRtd 289 2471
2 sga

A& (Derivatives Markets)



B R HE f4, 2% 59 HY3ES OEL FAHOE FYFEY A
e W¥nI, SFE AU FEI1BAA 2
FEDY 7k, FAFYEY AL, P Y THOT BEHE AUE ATV

A 53] A (Tax Accounting)
ZIF3A el Aol diste] AFAMS A L3t AYE A&t AFEAY A9
g AHS A AR &3t EAE GETH

7494 A 2k (Strategic Management)

Hatele 71ge AA 84S BAst, AASAE FE2E 5 de O At
I ol Ao Had 4 AF7IHE A7 e F8 79 A THAEE
& F3l AAMde 2859 Ut

1A A A A Al w1} (Seminar on Human Resources Management)
g Eo] 7Eo|EH HAFAEE V|He g AFFAES HAAste AAEE
o] ArkAQ W& ShFshed 1 F4o] At

u}A 8§ A} (Marketing Research)
THAE gAEA S AT ARES FF, £4, sAskr] fs mpA"R =AY Nd g vt
AR A At B8 FATHE, AETH

W, 247 5E Sedc

’

o o

48] Al (Electronic Accounting)
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olw 2] &2 (Interpersonal Relations in Business)

Aol A QA AE A 2F o AFRIAY29 d4lolzt & 4 AT 53
AZt#A A dojA AMAZ = AARJESNA oA BEHA S FFoln, 85 ¢
FAE O yoprt AAAETS] AAE FIEZL JAE olojri=dl T8 9|9 o
&S AYA "k o] E sl HAde ATT Ao A3 WEES A9
HEo] A% e s&e AFstaa ok

74 4 £-2] (Business Analysis)

AAAR G HES SHA R EEgtel wet 7|FY W, R oldl BAAE Al
ANA 71 W&ol tigh #Ao] HolA L Utk 7FHA AFHFERE ol&HA 7Y
&S ot mEgE A Fstet ol &5+ Zo] AIdEAolt B AR A
A AFAZENES 7BSE 7|FY A8 AR, 7]go] #aqg FAY £, 7Y
Wele] g4 E4s x3ste T &AW s ogEoh =3 olg3 4% &
A o] AFoA AAEA 8 =AE HAl olfrE HFeE EES

kA ' A 2 (Marketing Strategy)

7198 vHAE HuE AHsH7] A& A=A ] Abael AR nARA R 3
= A g5 AR AAEQ] vHARAE, ARAdE, AR A 5& vEeE
At ATE Bote] BAstn BRAAUIE wA RS AlstaAg ol

EF3g38 (Logistics and Supply Chain Management)
7199 EFsedde dFAAY 22 2 AL T8 B, &F, o, 24, Ut
o R
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ERPE 71909] oelg Auistst] sis) A4k, B, BF7, 3
AAA &

UFE 24 FEHOE dofstal A o= &= HAsst= AlEH
#eE 9 A 0deln, ERP Al2="E ERPIES 7199 Al FAH oz A9
7] 17t AEAxEolgkal Fo|d 4 vk ERPHE A A o] 23t FRALF
By E7rolth. ERPAEAZ A A - A4 ABAE - 2R/ Bk 12502 T2
o] 2tk 192 ERPAILF#ZARZ ERPAIZE /1A 51 e, fAEs S0l ¢
5 Ay, 25 ERPAZY P890 2 ERPAIZH Z A6 whel @&
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AR R AR, A 9 S, A FERY, BB 9 $2UY
7 Sel od A9 3 ASES 9T £ AW A= W BA AR,
24k B4, WL #e, U 5o 75g £
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S 15hd 25hd 35hd 48ha
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