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AR A 0] ¢ ols (Understanding Communication)

A5 Ay Aelde] 7x7F He vkt AruAeld ol &l tisl

g oo]E] 2] o]&) (Understanding Creativity)

s
Sh<53H
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FATH AFARA QEEA] Zha=ojof o Fjo|o]E]He| 7]zl thste] SRt

¥ & (Advertising & Public Relations Planning)

~

(¢}
WA AR FILERI AN GAe Sk

= #3432 (International Advertising)

7199 &5ol 2283} ol wat A3 Fado]l FEHL
Bae Mds AEg 58 AAAEE FAeE el
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=& (Thesis)
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31 AA AT F = AHES £ dolE

=2 oo

] ~u|tjoj 9} F31 (Mass Media and Advertising)

AWM Al 2mitjofe] Msksbg e stops) B, wivleiole] Wiste] WE Fae)
AL ola|FomA Htiolgze] tat g A,

F 87| & (Introduction to Advertising)
Fudgel] gk MubAQl WeES JiEFd o AmEogn P thek &9l

A o EH T YASL ANAT 5 B AGHoln AAH HTE A
o =

F17189) 78 o) EdjE FuATUG] BT ANl ofs] Lol N FRBF)
& AAHoR sk

AEAF YA oA (Persuasive Communication)
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OA" mrjole] o]sfl (Understanding Digital Media)
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%ﬂéiﬂ% ZHel 8] o AHE FES A
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waLAE, ThFRt wiAle] Far
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=< AAE ARG
HE|v|t]o]3 A 2Ha <5 11 (Practice of Multimedia Advertising 11)
HEF Yo FE o|&3 I HES Tl olslE Aasia AFAR] FuAE T
[e)

2EFE]] 7]YPR (Start-up Corporate PR)
ZEEY] BHA 79y tFe &
o]&¥ AHEA 719 AwuUAeld gk A

FE3 37

A E 7 H YA o] A A<5 (Practice of Marketing Communication )
A AEs BAsta A=
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FaA| A5 11 (Practice of Advertising 11)
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o
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F1ZREZ} (Current Issues in Advertising & Public Relations)

(i
)

FagrEore] teksta AlEsRE FARE g It FTEES FEl
FagH Fope| AL ofsrith

ti A gnlA " A (Digital Marketing Strategy)
Oxg vAR Y AEE vfA o] Aeolo} ER/AA, 18a gAE viA &Fe E3E
AAGeR AMREa, A9 A& 33 tAE nA"Y o8& =Rt

FuZ R A v (Advertising & Public Relations Seminar)

Aol l= %Lii—rxﬂ AR Fada A olge FAHLE oldljet A8e A
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FAZEA BE BE A4 T FgHe A A ik FAH olsfek AL

(¢}
a5 A AR A E FAo® defRit
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U2 & v} A B A <5(Practice of Digital marketing)
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Z2F (Global Campaign Strategy)

229 oA o] RojX= FuTHBTS Ay, SEHAIAAL 5

9 = H L /H‘Tq- '?;—8—71(_4_
= AHEISE @A olsl gt

.|

T ERAME AT (Advertising & PR Case study)

FRER AL AAE B BUFOEH 4T} Anele EE5w, A
FLERE 9% WAL STy

SRy ZAEAL (Practice of PR Project)

71883 A Zatod,

EAF TREAS A TR AAHoZ FTH H HHE o]
ks

224 (AD Contest for High School Students)

© LTSS tdez /A Fas EFstn

38R E WS (Training Course for Advertising Specialist)
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= T o
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FREFRAANA AP F2F P ME Friste] Al §F L EANSE
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FLERYAC] Brder F el Yols FuErel BuE HAES Fa) S5u).
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