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2t 20208t = w53y HEE A
1) A&7 2= (A nl)
ARFYA 1A 2] o]3l (Understanding Communication)
A5 ArUACIAY ZIx7t He bdd AruAelAd ol dial shEdith

Ag]dle]ElB.9] o]3)] (Understanding Creativity)
FugH AFAEA REEA] ZhEojof & Fgjoflo]E B 7|Zxo| tiste] Skttt

Fu A & (Advertising Management)
BRIl tidk AA AR HEe Tl 2 FarAbEel e SFZA olsf LollA =k
A TS A=g

=Y Ho &

sganpAEl (Advertising & Marketing)

Aol AR o] 2L olsheli, 1 Yeish WA AAAE WAskel setgo ey FuE
AR RN HEa

Fargr A28 (Psychology of Advertising & Public Relations )
Z2HA B 5 dE B dd oS AlYst #R oA getste], Azl Fas
A FHS AT LHA AgAA Y] olslE E4 A o® A EFh

o
=
H_ A
W

FUFHLE o] BES FHI, AFEY 5L FUOE FUFRBHS ol
A FuERAHMe) YL ST,

=A% 3.2 (International Advertising)

el BFol 2= Pol met FAFALY FoAol ZUHL Ak Wk FABL
Aot A 5 AANANE FHOE sota,
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A &R E (International Public Relations)
TUE ZE3 9o THAYE BAgo=EH

o

AcjArslol ] FH Fa4e Awni,
FAFRE ol Tt

=5 (Thesis)

Fuguel ol U ERFAE

NPN

o] 2~wjt]joie} 3331 (Mass Media and Advertising)
ARSI A wl zm|T]ofe] sty shots] W, wizmTiolo] Wl )
< ol o2 mHo|&A o g fdS A ET

g a4

34118H7) & (Introduction to Advertising)
W4ES /gdos AnBogn Fao Ut LA

SEE

(o

Aol ek ARkE <l

o},

3

!11

S
S

fri
b

S H37)E (Introduction to Public Relations)

AEAFYA o)A (Persuasive Communication)
AFUAleld HAoA Hast 59 AgE Fetstal, ols HAAAZE A9

£ ARV BN F2H,

O A" mtjoje] o))l (Understanding Digital Media)
OAEA ] A T4 Butd e AntE "tolE oldfstal, olF Fal FHO| &

g e W AR

7} gto] 8 (Copywriting)
Aoz 7FyAIARl %
7] Sfell, FhAetelgel mek ANk



BAZHILS A2l 914% Fws] Aty IS de F dv AHE ZFofof @k
gelA] o] 23 HAAE FAoF FHQ Aol 8-S HUsit)

vase] de sotala HASA TEARAA B A8 7%l tla) AR

BEAE, 717 5 ATA P49 HEAE 22719 A, NSE 9% TR 2
dzo] i3 olalE Ald FACoE AWRL, A7 Az Roy

HE|n| o] g A 25 | (Practice of Multimedia Advertising 1)
HEJu|t)o] FuE o]2F I AFE 53l olslE Asta 7|2HA FuAR sHE

=3,

oj)

[K

ZrA#AE (Promotion Management)
nAE BN ZE2RAHY & AR ANAAS A A AuRy, Z2RH &

£ o3

o
&

Z2ElEY] vA"YPR (Start-up Marketing PR)
2EBFESY] A9 E}%‘ff& PR &5& vARAHAA B4t AHEE AR v‘f—@'fé}ﬁli
1 z29] oluR| ¢} JAA= AAE 93 PR GAE do] drFdels 2z
AA T Heks =gtk

B ARG 1 (Practice of Advertising 1)
A FuE AAFoEN Fao] g AFTHA olHE FiA, T wiAe] FuES

A2 A AR

HE|n|t)o] A 25 11 (Practice of Multimedia Advertising 1)

Aol FaE ol&d I A4S B olalE Ansy A FuAY L &

x| 4 2 (Media Planning)

FYE ool ESHOR WA MET F Yt A PkS AASHL, A
Mol 3 & A ANe F5IT

oWl E (Event)
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offlES] g3 EAdS vtetstal, A ApdoA AEEN S AEFOEHA o|HEES ol

gt

s AR5 (Practice of Advertising 11)
A4 FaES FAToEN Fao] tig AFH ol
AAE A Zg

s
K
2
v}
o
et
=2
2
o
o
K
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o

S 1 QAR A< (Practice of PR Contents)
2 TRES TATGORHA x| gk A5l olFlE FiA, TRAIAE & AAE

AR,

2EFESZ] 7]PR (Start-up Corporate PR)
2EESY 47‘401]/\1 7]‘?3«] cheFgh %%%4 TAA BATFEFES AT ol da o2

F1ZREZ} (Current Issues in Advertising & Public Relations)

Bope] Thpsta ARSI FAME Y ARSI FEEES B UA FAF
B Fope] BUL ofsan.

o
k]
olof
FI

A &nlA R A2k (Digital Marketing Strategy)

UAY A= add oA el BRAA, 123 UAY nAY BFe 59E AA
Moz AvEy, He] AYS F3 UAL AR o5 E =rich

B g R M uY (Advertising & Public Relations Seminar)
NP UE BAFRFAE AR Fadd A o] TAHLE olsfiot A8 N=s] AE

FaRlezAe] FHe 7] —EEP.

FaeR7AH Q1 (Advertising & Public Relations Campaigns)
FaZrE] #AAZ BE AXS Tl FaTRO A AAo gk FAAQ oot AaE
A 7B ] AHE S 02 gttt

F18 1 u]E (Criticism of Advertising & PR )
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Fug Rl ASESE JFE s AUAEE EY8 Odd =9ES FACE =o5ta v
3 gk

FuZRAAE (Advertising & PR Industry)
BUERAAS AANHRD BAHAA ARy, 7

by

TFRAYY THAER TR 7153
Soll tis) AA o o5k

2+ (Global Campaign Strategy)
=29 zdolA o]FojA = FgH

g5e AvRT, FREANY B4 Fadg 5
& Abd|sh B olsit.
B ERA

A (Advertising & PR Case study)
1S AHE B3 EAFES

LR SR EDES
G gerg st

=gk, a9 3

ol FEE 7188t AFtste], dAFow FH A HALS ofsdHt

AD Contest for High School Students)

LA ES WFoE PRI FsE =3t A8
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3¢ R ]H w5 (Training Course for Advertising Specialist)
FAZTEAA Y F9

S 7oA Pt AETF wsAAdd A7k AR

FeEe gtk
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HEF1TH 234 E7} (Special Lecture by AD/PR Specialist)
FAETR Fope] ARA ES B3l A aFsE A 9 wdste oA Eds
& detsith
173133 A (Feld Trip to Advertising Museum and Library)
FuEsts B st FuutEd, FusAR 52 Agsia =g
del &L vt
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